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外刊经贸知识选读试卷

课程代码0096

一、单项选择题(本大题共15小题，每小题2分，共30分)

在每小题列出的四个备选项中只有一个可替代句中划线的单词或词组，请将其代码填写在题后的括

1.Economicproblemswereexacerbatedbythreebadharvestswiththeresultthatnationalincomeandthevolumeofforeigntradecontractedduring1960—1962.()

A.exaggerated

B.celebrated

C.worsened

D.facilitated

2.Thefollowingyear,ataxlawforjointventurewaspromulgate

D.()

A.announced

B.prolonged

C.transformed

D.upgraded

3.GrowingtiesbetweenChina’stradersandtheirpartnersinTaiwanandHongKongarecreatinganunofficialbutformidable“greaterChina”tradeblo

C.()

A.formal

B.powerful

C.fundamental

D.rational

4.Theindexofnonoilprimarycommoditypricesinnominaldollartermsdeclinesforthethirdconsecutiveyear,andtheindexinrealtermshitsanall-timelow.()

A.communicative

B.intensive

C.selective

D.successive

5.ThispushtoexpandU.S.manufacturingexportsisconsideredessentialpoliticallytofulfillthePresident’spromis

E.()

A.promotion

B.purpose

C.pressure

D.pull

6.Oneofthecentraljustificationsforthesinglemarketwasitsabilitytocreategreaterprosperity,butitismakingitsdebutjustasEuropetraversesoneofitsroughesteconomicstormsinyears.

()

A.goesthrough

B.goesoff

C.goesdown

D.goeson

7.Japan’sgovernmentisdeeplyopposedtoanewpolicygeared to“quantifiableresults”forsomeproducts.()

A.generatedto

B.suitablefor

C.followedby

D.acquaintedwith

8.TheJapanesewillnotbeabletokeepalidontheirhigh-techknow-howforever.Soonerorlatertheywillbegintolosetheiredg

E.()

A.hope

B.heart

C.advantage

D.disadvantage

9.Themostvisibleresultofthisbuoyantmarketinbothcentersisaplethoraofnewmulti-storeycommercialandresidentialbuildings.()

A.positive`

B.active

C.passive

D.negative

10.TheU.S.OverseasPrivateInvestmentCorporation(OPIC)isprovidingatleast$120milliontospurinvestmentinthreeCentralAmericannationsthataresignatoriestoafree-tradeagreementwiththeUnitedStates.()

A.restrict

B.restrain

C.support

D.stimulate

11.TheNorthropCorporationoftheUnitedStateslocatedapurchaserforSwisselevatorsinEgypt.()

A.seller

B.distributor

C.broker

D.buyer

12.PepsiisconcentratingondistributingSlicethroughbottlerswhohavenoconflict.()

A.contracting

B.distributing

C.focusing

D.promoting

13.Chineseeggsdominatethefresheggmarketwithmorethanan80-percentshar

E.()

A.control

B.concentrate

C.constrain

D.comply

14.Formostpeopleinvolvedintheproductionandtradingof“soft”oragriculturalcommodities,thisisprovingtobeagrimdecad

E.()

A.communities[本科目答案页面导航：http://zk.ikaoti.cn/zikao.htm]
B.products

C.commands

D.districts

15.Butarecoverywasmadeon the back ofsterling’sweakertrendagainstthedollar.()

A.supporting

B.surrounding

C.influencing

D.following

二、将下列词组译成中文（本大题共10小题，每小题1分，共10分）

16.invisibleaccount

17.SEZ

18.softcommodity

19.percapitaincome[本科目答案页面导航：http://zk.ikaoti.cn/zikao.htm]
20.tradesanctions

21.strategicstockpile

22.managedtrade[最新年份咨询qq593777558]
23.braintrust

24.carbontax

25.intellectualproperty

三、将下列词组译成英文（本大题共10小题，每小题1分，共10分）

26.试销市场

27.外汇收入

28.中央银行

29.消费品

30.高技术

31.国内需求

32.特别提款权

33.强硬政策

34.产地证明书

35.补偿协议

四、简答题(本大题共6小题，每小题3分，共18分)

Passage1

Alreadythough,China’scommercialstrengthisstartingtoworrycompetitors.LastyearChina’stradesurplussurged,buoyedbyexportsoftoys,textilesandconsumerelectronics.ItstradesurpluswiththeUnitedStateshitarecord$18billion.OnlyJapan’swaslarger.WiththeU.S.CongressduetoconsidertherenewalofChina’smost-favorednationtradestatusinJune,officialsinBeijingfearthetradeimbalancecouldsurpasshumanrightsasasourceofU.S.oppositiontopreferredstatusforChina.“The trade surplus itself will be the No. 1 problemthisyear,”saysoneChineseofficial.“AfterJapan,we’llbefirst in line for retaliation.”

36.Whatisthemeaningoftheunderlinedword“though”?Andwhyisitusedhere?

37.Whywouldtradesurplusbeaproblem?

38.Forwhatreason(s)oronwhatexcusewillwebe“firstinlineforretaliation”?

Passage2

Yetinitscurrentdourmood,Europerisksalmostoverlookingtherevolutionarystepforwardithastakenincreatingtheworld’slargestandwealthiestbarrier—freemarket?andonacontinentwhere,forcenturies,economicbattleshaveledtosomeofhistory’sbloodiestwars.Moreover,afailuretoreinforcethesinglemarketbypushingforwardwithEuropeanintegrationcouldleadtoanunravelingofwhattheinternalmarketprogramhasachieved,someobserverssay.

39.Whatdo“dour”and“revolutionary”meaninthefirstsentence?

40.WhatdidthewriterworryaboutforWesternEurope?

41.Whatdidsomeobserversthinkmightcausethefailureoftheinternalmarketprogram?

五、正误判断题（本大题共10小题，每小题2分，共20分）

正确的在题后括号内写“T”，错误的写“F”。

Passage1

Whatcausesapersontochooseonestoreoroneproductoveranother?Weknowthatapersonweighsbothpositiveandnegativebenefitsofaproductoffer,butwhatelementsarebeingevaluated?Letuslookatatypicalconsumersituation.Thisstoryemphasizedthenecessityforviewingproductoffersbroadly.Italsoservesasanintroductiontopackaging,branding,andcustomerserviceasproductelements.

ChuckPetersonwentouttohiscaronecolddayandfoundthatthebatterywasdea

D.Chuckwentbacktohishouseandbeganimmediatelytosearchforagoodplacetobuyanewbattery(itwasSaturday,sohehadtime).Chuckrememberedseeingbatteryadsinthesportssectionofthenewspaper,andsohetookouthisoldpapersandwentthroughtheads.Hefoundthatseveralstoreswerehavingsalesandwaspleased,becauseoneofhisconcernswasgettingagoodpric

E.
SinceChuck’scarwasinoperative,hedidnotfeellikegoingtoofartogetanewbattery(althoughhisneighborofferedtodrivehimwhereverhewantedtogo).Anotherconcern,therefore,wasfindingaconvenientstor

E.
Manydifferentbatterieswereadvertisedinthepaperatwidelyrangingprices.Chuckdecidedtosticktobrandnameswithwhichhewasfamiliarbecausehefelthewouldbeabletogetbetterserviceonabrandnameitem.ChuckdecidedtogotothelocalSearsstoreandgetabatterythatwasonsal

E.HeaskedhisneighbortohelphimgethiscarstartedwithboostercablesanddrovedowntotheSearsstorenearesthim.Onthewayhepassedseveralgasstationsandotherstoresthatsoldbatteries.

Whatcanwelearnfromthisexample?First,noticethatChuckdidnotgotothenearestconvenientplacetobuybatteries(localgasstations).Whynot?SomehowChuckhadgottentheimpressionthatgasstationshadhigherpricesfortheirbatteries.Healsowasnotsurewhatbrandsthelocalstationscarrie

D.FromChuck’scase,welearnthatpeoplewilloftenpassuponestoretogetthesameorsimilaritemsatotherstoresifthecloserstoresdonotadvertisewhatbrandstheycarry,donotcreateanimageofgoodvalue,ordonotseeminterestedinthebuyer’sbusiness.

42.Convenienceshopsarenotnecessaryascustomersalwaystrustbrandnames.()

43.Itisdifficulttojudgewhatelementsinfluenceabuyer’sdecision.()

44.Asthebatteriesadvertisedinthenewspapershadsimilarprices,Chuckthoughtitwisetobuybrandnamebattery.()

45.SinceChuck’scarwasn’tworking,hisneighborvoluntarilyofferedtodrivehimtotheSearsstorenearesthishous

E.()

46.Chuckmighthavegonetothenearestgasstationifhehadseenitadvertisingbrandnamesonsal

E.()

Passage2

Doingbusinessinanothercountrymaybeextremelytricky.Forexample,merelyaskingtherightquestionissometimescrucial.Inonereportedcase,apaper-manufacturingfirmneglectedtoinspectsomewoodedlandforsaleinSicilypriortoitspurchas

E.Onlyafterthecompanyhadboughttheland,builtaplant,andhiredalaborforcediditrealizethatthetreeswereonlyknee-highandnotsuitableformakingpaper.Theplanthadtoimportlogs.

Numerousproblemsresultfromthefailuretoadaptpackagingfordifferentcultures.Sometimesonlythecolorofthepackageneedstobealteredtoenhanceaproduct’ssales.White,forinstance,symbolizesdeathinmuchofAsia;greenrepresentsdangerordiseaseinMalaysia.Obviously,useofthesecolorsinthesecountriesmightproducenegativereactionstoproducts.

Someproductnamestravelpoorly.AmericanMotor’sMatadorcarmightconjureupimagesofstrengthandpowerinAmerica,butinPuertoRicoitsnamemeans“Killer”,anunfavorableconnotationinaplacewithahightrafficfatalityrat

E.WhenthegasolinecompanyEssorealizedthatitsnamemeans“stalledcar”inJapan,itunderstoodwhyithadhaddifficultiesinthatmarket.

However,somecompanynameshavetravelledwell.Kodakmaybeoneofthemostfamousexamples.Aresearchteamdeliberatelydevelopedthisnameaftersearchingforawordthatwaspronounceableeverywherebuthadnospecificmeaninganywher

E.
Manyinternationaladvertisingerrorsareduetofaultytranslations.Thebesttranslationsembodythegeneralthemeandconceptoftheoriginaladcampaignbutdonotattempttobepreciseduplicatesoftheoriginalslogan.PepsiCo.learnedthislessonwhenitreportedlydiscoveredthatitsslogan“ComealivewithPepsi”wasliterallytranslatedintoGermanas“ComealiveoutofthegravewithPepsi”.AndinAsia,itwastranslatedas“Bringyourancestorsbackfromthedea

D.”GeneralMotorsencounteredproblemsinBelgium,where“BodybyFisher”wastranslatedas“CorpsebyFisher”.

Propermarketresearchmayreduceoreliminatemostinternationalbusinessmistakes.Marketresearcherscanuncoverneedsforproductadaptation,potentialnameproblems,promotionalrequirements,andpropermarketstrategies.Goodresearchtechniquesmayevenuncoverpotentialtranslationproblems.

47.Internationalcompaniesruntheriskoffailureiftheyoverlookdifferencesbetweencountries.()

48.Thepaper—manufacturingfirmmetwithenormousdifficultyinSicilybecauseithiredaninefficientlaborforc

E.()

49.MatadorisapoornamebecauseithasanunfavorableconnotationinPuertoRico,whileKodakisagoodnamebecauseithasafavorableconnotationinanylanguag

E.()

50.“ComealiveoutofthegravewithPepsi”isapropertranslationof“ComealivewithPepsi”.()

51.Bydoingpropermarketresearch,mostbusinessmistakescouldhavebeenavoide

D.()

六、翻译题（本大题12分）

52.Inthemostrecenttalksaboutfarmtrade,Americahasshownanewwillingnesstocompromiseondetails,doubtlessreflectingGeorgeBush’sneedforaneconomicsuccesstoboastofinhiselectioncampaign.WhateverthemotiveaspiritofcompromisemakessenseforAmerica,sinceitstandstogainalotmorefromasuccessfulroundthananyothercountry.ButtheECcontinuestohesitate—becauseofFranc

E.Frenchfarmersareviolentlyopposedtothereformofthecommonagriculturalpolicy(CAP)thatEurope’sgovernmentsagreedtolastMay.
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